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One to One

One to a Billion



Advocacy

Real Time Data Management
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Product

Price

Promotion

Place

The New 4 P’s of Marketing
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PAID OWNED EARNED 
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- Participation

- Customisation

- Interact and contribute

- Interact and influence

- Analogue, physical and digital 
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Power
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- Awareness and social relevance

-Direct the curious to brand experiences

-Create owned channels

- Syndicate, promote and share

- Customer partnerships

- Invite opinion and act
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A New Mindset



BRIICS

8
/2

/2
0
1
0

7



THANK YOU
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