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The last
decade.

Price, Scale, Value, Profits, Brands
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CONSUMERISM FOR BEGINNERS

[ook, HoHEY, | BoughT
GOMETHING ToDAY!

Consumers are changing
Are marketers willing to change ?

Pricing premium, New capabilities.
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6 panels and 32

knowledge leaders.
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Our Panels today

1.Consumption

2.Word of Mouth

3.Total Brand Experience
4.Compressed Consumer Time
5.Marketing Culture
6.Ecosystem
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1. Consumption NOKIA
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Consumption

 Rising Incomes
 Lots of Choice.
e Needs to wants and desires

e Large format retalil
e« Sachets

e Sensory Appeal
 Adjacent categories

 Brand stretch
e Heavy User
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NOKIA




2. Word of Mouth NOKIA
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