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Innovation has
to be faster and
in much quicker
time, as con-
sumers get
bored fast

D Shivakumar, 
VP & MD, NOKIA
INDIA

It is important to think of the
brand within its ecosystem —
distribution, network,
the works

Vinita Bali, 
MD, BRITANNIA

Don’t try and
harness all the
energies of the
people, let
some things
just be. Don’t
manage all
conversations
but surely listen
to all 

Sameer 
Suneja, 
CEO, PERFETTI
VAN MELLE, INDIA

If commercials are attractive, it can help
customers
buy. Creating
affinity for the
brand
through all
forms of
media should
happen.
Brands have
to adapt to all
platforms

Vikram Sakhuja, 
CEO, GROUP M, SOUTH ASIA
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Sonny Iqbal, Egon Zehnder; Punita Lal,
PepsiCo; Saugata Gupta, Marico

Sumeet Vohra, P&G;
Prakash Bagri, Intel

Nikhil Mathur, Nokia; Pradeep
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Rajesh Kamat, 
Colors

Dhruv Shringi,
Yatra.com
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Ashutosh Srivastava,
Mindshare

Madhukar Sabnavis,
Ogilvy

Vineet Taneja, 
Nokia

Vishal Gondal,
Indiagames

Ecosystem marketing
constantly evolves,
therefore, you must be
ready for a long-term
commitment

Prakash Bagri,
DIRECTOR, MARKETING,
INTEL SOUTH ASIA

DICTIONARY
COMPASS

MARK TO MARKET

Mindshare Brand Equity Compass
2010 provided an indepth perspec-
tive on the challenges marketers are
likely to face in the future. BEbrings

you some of the trends and 
keywords which will find space in
tomorrow’s marketing strategies 

INDOVATION
To export ideas from the east to the

west. Indian innovation called
Indovation is affecting the global

marketing map.

FREEMIUM
Free is the new premium.

CONNECTORS, MAVENS 
& PERSUADERS

Connectors are ones who are con-
nected to a big group, mavens are
informed disseminators and per-
suaders are ones who convince 

others to buy.

NEW AWESOME
Awesome = being cool + presiti-

gious + being fresh.

FRIENDS, ENEMIES 
& FRENEMIES

In the market place there are
friends and there are enemies, 
but there exist players who are 

both - frenemies.


